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Background 

Every year, in the month leading up to Easter, Target has a dedicated Easter 

department featuring Easter products. 

This period is a key selling time for Cadbury where they heavily promote their 

products and brands. 

All in-store marketing communications pertaining to Cadbury within Target 

stores have historically been displayed at the Easter department. 

Objectives 

 To drive traffic to the Cadbury stand within the Easter section in all 

Target stores 

 To promote the Cadbury brand 

 To utilise the dead-space potential in order to maximise and benefit 

from the opportunities that exist in-store and at point of sale 

 To create some theatre in Target stores using impactful floor decals 

that draw significant interest to the Cadbury brand 

 To devise an effective medium that can easily be installed by the 

staff themselves 

 

Campaign Activity 

Highly impactful floor decals were installed in all Target stores in the lead up to Easter. In 

total, 1,000 large ‘feature’ decals and 10,000 small ‘Easter egg’ decals were applied to 

the floors of all 282 Target stores Australia-wide. Strategically placed at the entrance and 

trailing to the Easter department, the campaign was designed to direct traffic to the 

Cadbury stand within the Easter section of Target.   

Key communication 

The key communications for this campaign were as follows: 

1. That Easter was fast approaching 

2. That Easter products were available within all Target stores Australia-wide 

3. That Cadbury has its full range of Easter products in Target 

Client Testimonial 

"I have just seen the Easter floor decals applied in-store and wanted to hurry back to let you know how fantastic they looked. A job very well done, you 

have helped put Target ahead of the game. Thanks for your assistance and patience along with the quick turnaround. It's refreshing in today's busy 

world to actually get what is promised, all with a minimum of fuss. Well done." 

- Paul Montalto, Promotions Manager, Target Australia 

 


