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Background 

During Instant Scratch-Its 25 years, new product launches have achieved high sales for Golden Casket. The 

very first Crosswords ticket sold out in 5 weeks. $5 Set for Life launch in 1999 achieved record sales that are 

yet to be beaten. The $5 Da Vinci Code ticket sold all 750,000 tickets in 8 weeks and had agents and 

customers requesting more tickets. 

Golden Casket’s Instant Scratch-Its brand personality is fun, exciting and cheeky. Leading the way in 

Australia, they are renowned for their “firsts”: 

 First Crosswords ticket; 

 First Super Crosswords ticket; 

 First $10 ticket; 

 First annuity ticket with Set for Life; 

 First ricochet mechanic with Da Vinci Code; and now, 

 First to launch an Instant Millionaire ticket in Australia, with a $1,000,000 top prize!!! 

 
The Instant Millionaire ticket features: 

 

 The first ticket where three players will become INSTANT MILLIONAIRES (with three top prizes of 

$1,000,000)! 

 $13,500,000 million total prize pool! 

 Over 270,000 prizes of $20 or more! 

 Second chance draw for QLD residents with 4 x $250,000 cash prizes to be won! 

 The largest Second Chance Draw EVER! 

 The biggest ticket for Instant Scratch-Its EVER at 20.3cm tall x 8.9cm wide! 

Golden Casket is part of the Tatts Group, which holds the exclusive lottery license in Queensland and also has 

a license to sell Instant Scratch-Its lottery products in Tasmania and the Northern Territory. 

Objectives 

 Launch Instant Scratch-Its BIGGEST EVER product (the Instant Millionaire ticket)  

 Brand recall of Instant Scratch-Its during two stage campaign (“teaser” and “launch”) 

 Product recall of $15 Instant Millionaire ticket 

 Visits to both the Instant Millionaire promotional website and Instant Scratch-Its 25th Anniversary micro-site 

 Achieve the highest participation rate in the Second Chance Draws for Instant Scratch-Its promotions 

 Achieve weekly revenue budgets during the life of the $15 Instant Millionaire ticket 
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Key communication 

The key communications for this campaign were as follows: 

1. Instant Scratch-Its had launched a NEW product –                  

its BIGGEST one ever in its 25 year history! 

2. First Instant Scratch-Its ticket with 3 x top prizes of 

$1,000,000 to be won instantly  

3. Your chance to become an Instant Millionaire. 

4. Total prize pool of $13.5 Million  

5. 4 x Second Chance Draws of $250,000 (in Queensland only) 

 

 

Campaign Activity 

“Teaser Campaign: What is Instant Scratch-Its next big thrill? 

Purpose: To create intrigue, interest and have customers asking about 

the “next big thrill” 

Mediums: TVC, Outdoor (Billboards) and In-store (Floor Decals, 

Posters and Dispenser Inserts) 

View the “Teaser Campaign” TVC at www.encyclomedia.com.au 

 

 “Launch” Campaign: $15 Instant Millionaire. Instant Scratch-Its 

next big thrill is here. 

Purpose: To create excitement, fun and have customers buy one, or 

two, or three… Instant Millionaire Instant Scratch-Its tickets. 

Mediums: TVC, Press, Outdoor (Billboards), In-store (Floor Decals, 

Posters, Buntings, Dispenser Inserts, DL Flyers) and Internet a 

View the “Launch Campaign” TVC at www.encyclomedia.com.au 

 

 

Client Testimonial  

“Working very closely with Encyclomedia to develop the campaigns for 

our new product, both in terms of production and creative was a very 

positive experience. The results were high impact campaigns which 

have greatly assisted in successfully launching our new product to the 

Queensland, Tasmania and Northern Territory markets. The 

Encyclomedia team were always accessible, positive and ready for any 

challenge.”  

- Nicola Duhig, Brand Portfolio Manager, Golden Casket Lottery Corporation Limited, part of Tatts Group. 
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