
                                                                      

  
          
    

Case Study: Samsung 3D TV Launch 

 
 

 

 

BACKGROUND 

After becoming the first manufacturer to bring 3D TV to the 
market, Samsung announced its largest ever integrated 
marketing campaign, aimed at delivering education and 
awareness on its 3D TV range. 

 
Delivering tomorrow's technology today, Samsung‟s global 
campaign – entitled „a new dimension in TV‟ – represented a 
multi-million dollar investment by Samsung across TV, print, 
outdoor, ambient, cinema and digital media. 

 
Samsung's integrated campaign also included experiential, 
promotional, retail training, in-store, PR, a dedicated YouTube 
channel, global Facebook campaign and local SEO strategy. 

 
 
 
"We knew it would be a significant occasion when we brought the first 3D TVs to the Australian market," said Tony Brown, Marketing 
Manager, Consumer Electronics, Samsung Electronics Australia. "Now we are building on our major investment to increase brand 
recognition and preference by being the first to market a 3D TV range. This campaign is aimed at ensuring the technology is 
understood and brought to life for everyone and we feel it captures the essence of 3D TV – a technology Australians will not only find 
engaging but also surprisingly affordable!" (Source: http://www.samsung.com/au) 

 

CAMPAIGN ACTIVITY 

Encyclomedia transformed base creative to give added 3D-like 
impact and produce medium specific designs, a perfect 
complement to Samsung‟s positioning as a pioneer in 3D TV 
technology and proven way of increasing sales and building brand 
awareness. 
 
Encyclomedia‟s creative was rolled out in several countries 
across a range of mediums, from out-of-home (billboards) through 
to point of sale (window and floor decals). 
 

 

 

 

TESTIMONIAL 

“Encyclomedia continues to demonstrate an unparalleled ability to 
deliver high impact creative for our in-store POS campaigns. 
Samsung‟s 3D TV launch was the perfect fit for Encyclomedia to 
transform base creative to give added 3D impact and really 
embrace the 3D aspect of the new product line”.  

 
– Ewan Walsh, Marketing Communications Manager, JB H-Fi 

http://www.samsung.com/au

